
 

Introduction 
 
The Oklahoma Medical Research Foundation (OMRF) was established in 1946 as a non-profit 
organization to research the origins of human disease. The scientists at OMRF are leading the way in the 
fight against cancer, heart disease, Alzheimer’s disease, stroke, lupus and other diseases that plague 
humankind.  
 
OMRF is on a five-building campus with over 500,000 square feet of laboratory, clinical and support 
space. OMRF employs over 400 scientific and administrative staff. 
 
Confidentiality 
 
All information pertaining to this Request for Proposal (RFP) and the corresponding bid will be treated as 
confidential by the Bidder and OMRF. By receipt of confidential information supplied by OMRF herein, 
or subsequently made available to the Bidder, Bidder agrees that such information (including the RFP 
and any response thereto) will be treated as confidential.  
 
Purpose 
 
This RFP has been sent to your company as an invitation to submit a proposal for OMRF’s 2025 Year-End 
Appeal Video Production. This integrated campaign aims to generate $2.5 million in support of lifesaving 
research and grow our base of new donors. Through strategic storytelling we hope to deepen our 
engagement with existing supporters while expanding awareness among audiences across Oklahoma.  
 
The RFP serves as a critical step in the selection process by providing an understanding of each supplier’s 
capabilities in addressing a comprehensive list of OMRF’s requirements. This RFP does not commit 
OMRF to award a contract, nor to pay any costs incurred by Bidder in connection with responding to this 
request. All costs related to the compilation, preparation, completion, submittal, phone calls, meetings, 
negotiations, and all other costs related to this bid are the sole responsibility of the participating 
supplier. All proposals and information are submitted at the supplier’s own free will. Suppliers will not 
be reimbursed for any costs associated with this bid.  
 
A Bidder’s participation in this solicitation process may result in its selection by OMRF for further 
consideration. The commencement of negotiations, however, does not signify any commitment on the 
part of OMRF to enter into an agreement.  
 
 
Bidder Questions 
 
Should a Bidder find discrepancies or have any questions as to the meaning of any portion of the Bid 
Documents, prior to the due date for submittal of the Bidder’s Proposal, the Bidder may submit a 
written request via e-mail to the address listed below for interpretation or correction of the Bid 



Documents. Questions and answers will be provided to all Bidders. If a Bidder requires contact with 
OMRF, immediately call Susan Riley at 405-271-7400. 
 
Deadlines 
 

• Notification of Intent to Apply: July 25, 2025 at 5 PM CST 

• Submit any written questions along with notification to apply. OMRF will reply to questions to 
all Bidders by August 1, 2025 at 5 PM CST 

• Final Proposal: August 15, 2025 at 5 PM CST 

• Primary Contact: Susan Riley, OMRF Director of Marketing & Community Relations,  
susan-riley@omrf.org 

Scope of Work  

OMRF is seeking a creative agency to produce emotionally compelling video and audio content designed 
to drive charitable giving during our Year-End Campaign, with a particular focus on Alzheimer’s research. 

The campaign will feature real individuals whose lives have been touched by Alzheimer’s—both through 
personal experience and through the work of OMRF’s scientists. The selected agency will collaborate 
with the OMRF team to translate these stories into powerful visual and audio narratives that inspire 
donations and convey both the urgency of the disease and the hope rooted in research. 

Key Deliverables 

• Video Production 
o Develop storyboards and scripts in collaboration with OMRF for: 

▪ One personal story video featuring a longtime married couple impacted by 
Alzheimer’s (wife now in memory care; husband visits daily and donates to 
OMRF as his way of fighting back) 

▪ One research-focused video featuring OMRF scientists working on Alzheimer’s 
research, with a light personal narrative woven in 

▪ Note: These may be produced as either two separate short-form videos or one 
longer story-driven piece, depending on the creative direction 

o From the final videos, produce the following assets: 
▪ Two 30-second video cutdowns (TV, social, digital) 
▪ Two 15-second video cutdowns (TV, social, digital) 
▪ One 30-second and one 15-second audio version suitable for radio play 
▪ Optional: One 15–30 second "thank you" video for donors, drawn from the 

shoot footage (e.g., “Thank you for supporting OMRF. You’re helping write the 
next chapter in our fight against Alzheimer’s.”) 

Additional Notes 

• All content will be designed to complement OMRF’s in-house work on our long-form Findings 
magazine story and Year-End Campaign mailer 

• OMRF will manage all media placement through a pre-approved third-party vendor 



• Final deliverables must be ready by mid-October to support the campaign launch on November 
1st 

• The campaign includes a critical “Double Your Donation” match period from December 15–31, 
which typically generates a significant share of year–end gifts. 

Campaign Details 

Audience 

The campaign is primarily aimed at older Oklahomans. The core demographic includes adults aged 60 
and older, with a particular emphasis on those who are college-educated, socially engaged, and 
philanthropic-minded.  

Timeline & Milestones 

• July 25, 2025 – Notification of intent to apply (with any written questions) 

• August 1, 2025 – OMRF will respond to all submitted questions 

• August 15, 2025 – Final proposals due 

• Late August – Agency selected (target date; subject to adjustment) 

• Preferred delivery of final assets: By October 15, 2025 

• Campaign launch: November 1, 2025 

• Year-End Match Window: December 15–31, 2025 

Proposal Requirements 
 

• Brief overview of your agency and relevant experience 

• Sample videos, especially for nonprofit or healthcare-related projects 
• High-level project budget and production timeline 

• References from past clients (preferred but not required) 
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